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Jun.
Jun.
Jun.
Jun.

Jun.

Kid’s Fishing Day Jun.
Jun. 8 - Catholic Daughters of Americas Jun.
Jun. 10 - Ti Area Adult Seniors Meeting Jun.
Jun. 11 - Fort Ti Garlic Mustard Pull Jun.
Town Board Meeting
Public Hearing
Jun. 13 - Dan Padula Memorial Golf Classic
Elite Anglers of the Capital District
Fort T1 Peony Day Jun.
ELKS Flag Day Service Jun.
Jun. 14 - Northeast Team Bass
Jun. 15 - Economic Development Meeting
Jun. 18 - Cemetery Committee Meeting

1 - Fort Ti Garden Opens

2 - Parks, Rec, His Lands, Mon, & Beach

4 - Planning Board Meeting

5 - St. Mary’s 50 Anniversary Homecoming
(through June 7)
24th Annual Rotary Intern. Fishing Classic
(through June 7)

6 - Race for Education

Jun.

Jun.
Jun.

20 - Fort Ti Scottish Festival
LCI Fathers Day Fishing Derby
(through June 22)
Kitech USA
USTA Recreational Coach Workshop
21 - New York Bass Chapter Federation
23 - Health Insurance Committee Meeting
Insurance for Retirees Meeting
24 - Operation Efficiency Meeting
25 - Ti Montcalm Street Part. Meeting
26 - Meet General Amherst @ Fort Ti
27 - Grand Encampment of the French &
Indian War (through June 28)
New York State Bass Federation
Westchester Rod & Reel Bass Masters
Northeast Team Bass
29 - Police/Emergency Services Meeting
30 - 5-Hour Course
Public Works Meeting
Highway Department Meeting
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Wacky & Weird Daily Ohservances

“It is better to be a young June-bug than an old bird of paradise”

- Mark Twain

. 1-Nat’l Go Barefoot Day Jun

White Monday

Nat’l Bubba Day

3-Chimborazo Day Jun.
Nat’l Tailors Day
4-Internat’l Day of Innocent Jun.
Victims of Aggression Jun.
5-World Environment Day Jun.
6-D-Day
Belmont Stakes Jun.
Cheer Coach Day
Do-Dah Day

Nat’l Trails Day

Daniel Boone Day
VCR Day

Write To Your Father Day Jun.

Awareness Day
Flag Day

2-Leave the Office Early Day

Jun.
7-Nat’l Cancer Survivors Day

8-Upsy Daisy Day Jun.
9-Ball Point Pen Day

11-Nursing Assistants Day Jun.
12-Loving Day

13-Raggedy Ann & Andy Day Jun.
14-Abused Women & Children’s Jun.

15-Husband Caregiver Day
Donut Day
Native American Citizenship Day
Ride to Work On Motorcycles
16-Bloomsday
Fudge Day
17-Stewart’s Root Beer Day
18-Recess at Work Day
19-Garfield the Cat Day
Work at Home Father’s Day
20-Go Skateboarding Day
Vinegar Day
World Juggling Day
21-Baby Boomer’s Recognition Day
Family Awareness Day
Father’s Day
Summer Solstice
22-Stupid Guy Thing Day
23-Let It Go Day
Public Service Day
25-Hand Shake Day
Nat’l Bomb Pop Day
26-Ugly Dog Day
27-Decide to be Married Day
Log Cabin Day

Jun. 29-Please Take My Children to Work Day!

" \
******;********
FLAG DAY
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DATE MEETING LOCATION TIME

6/2 Parks, Rec, His Lands, Monuments & Community Building 5:30PM
Beach Meeting
6/4 Planning Board Meeting Community Building 7:00PM
6/10 Ti Area Adult Seniors Meeting Armory 1:00PM
6/11 Public Hearing Community Building 6:00PM
6/11 Town Board Meeting Community Building 6:00PM
6/15 Economic Development Meeting Community Building 2:00PM
6/18 Cemetery Committee Meeting Community Building 5:30PM
6/23 Health Insurance Committee Meeting Community Building 1:30PM
6/23 Insurance for Retirees Meeting Community Building 2:30PM
6/24 Operation Efficiency Meeting Community Building 1:30PM
6/25 Ti Montcalm Street Partnership Community Building 4:30PM
Meeting

6/29 Police/Emergency Services Meeting Community Building 5:00PM
6/30 Public Works Meeting Community Building 8:30AM
6/30 Highway Department Meeting Community Building 11:00AM

In an effort to create an all-encompassing, universal calendar for the area, the Ticonderoga
Area Chamber of Commerce

would like to invite you to advertise your event/meeting with us.

We will post your event/meeting on our calendar of events located on our website at
www.ticonderogany.com.
In addition to the internet listing, your event/meeting will also be published
in subsequent issues of the GAZETTE.

And the best part is... it costs you absolutely nothing.

So take the time to register your event/meeting with us.
You've got nothing to lose!




SPOTLIGHT YOUR BUSINESS

The Ticonderoga Emergency Squad

8 Depot Street, Ticonderoga

The Ticonderoga Emergency Squad is an organization that provides advanced EMT and critical
care services. The squad consists of more than 50 members, including 28 emergency medical tech-
nicians. As you are probably aware, the Emergency Squad is currently raising funds for their new
home, which is to be located at the site of the former Ticonderoga Civic Center.

What you may not know is that The Ticonderoga Emergency Squad is a fellow Chamber member
and, as such, I would encourage you to support them in their fundraising efforts. The Emergency
Squad is still selling raffle tickets for the 2005 Honda Shadow VLX 600 - the winner is to be drawn
on July 3rd. The squad is also holding a coin drop over the Labor Day weekend.

The Honda motorcycle to be raffled off was donated by Emergency Squad President, Dennis John-
son and his wife, Sue. The bike, with a mural of a beach scene on its gas tank, was featured in the
December 2005 issue of V-Twin magazine. The motorcycle only has 833 miles on it. Tickets are
on sale at $10 each, and can be purchased by calling the Johnson’s at 503-5068.

The Ticonderoga Emergency Squad has been in the same [ gl |
building since 1963. It’s time for us to rally around them EEok =t
and help them find a more suitable facility. Please pur-

chase a raffle ticket or make a donation toward the new

facilities.

As a Chamber, our strength lies in our members and as a
community, business and residential alike, we need to
support one another. Please show your support for the
very people that help save our lives.

Interested in submitting something to
The GAZETTE... By The Numbers...

In 2008 the Ticonderoga Emergency

Contact the Ticonderoga Area Chamber of Com- Squad responded to 595 calls.

merce
Office at 518-585-6619 That’s almost 2 a day.
We look forward to hearing from you and supporting

!
your endeavors, whether they are major or minor. Keep up the good work!
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The Ticonderoga Area Chamber of Commerce

Annual Fundraiser

This year’s fundraiser was a great success. Just under 100 guests were in attendance at Silver Bay
YMCA of the Adirondacks for a wonderful night of enjoyment. A full writeup of the evening will be
presented in next month’s Gazette... along with pictures!

Please see our SPONSORS on the next page.

The event would not have been as successful as it was if not for our sponsors.
Thank you.

AT THE CHAMBER

Empire Blue View Vision

The Plattsburgh-MNorth Country Chamber of Commerce 1s proud to offer a new VISION PLAMN.

This free-standing plan has no participation percentage requirement and is widely accepted m
Chnton, Essex, Franklin and Warren Counties. Empare Blue View Vision 1s available to all Chamber’
Partner members and their employees. Take and look and von will see this is an excellent plan for

those who wear glasses or contacts.

OFEN ENEOLTMENT - MAY - JULY

Individuals who are employees of Chamber/Partner members may enroll in this program before the
end of July. Please pass this information on to any of your employees who would be interested in a
Wision Plan. They may contact the Chamber of Commerce at 363-1000 to enroll on their own.

Monthly Premnums for Empire Blue Fiew Fision

Your Cost for Services with this Fiston Plan

12 Month Plan
Individual - $%/month
2 Persom - %1 7/month
Family - $25/month

24 Month Flan
Individual - $7/month
2 Persom - $14/month
Famly - $20/momnth

Eve Exam: 828
Basic Lenses (single, bifocal, mifocal): 520
Frames: 5130 allowance plus 15% - 20%: off

remaining balarce
Conracr Lensas- 51360

4% Dhscounr on addirftonal pair of complete glasses.

Call the Chamber of Commerce at 563-1000 TODAY
to learn more about Empire Blue View Vision

Please share this with any employees who may be inferested 1n an
affordable Vision Plan for themselves and their families.




Thank You To Our Sponsors?

Platinum Sponsors:
Denton Publications
Just Us Entertainment
Silver Bay YMCA of the Adirondacks

Adirondack Dental Health Scott & Robin Hearburg
Amerigas The Lake Champlain Inn Bed &
Glens Falls National Bank Breakfast
Rathbun Jewelers The Ticonderoga Federal Credit
Reale Construction Union

Silver Sponsors:

Adirondack Waste Blodgett Supply Company Foothills Orthopedic
Management Carillon Restaurant Hacker Boat Company
Ausable Chasm Casella Waste International Paper
Best Western Management Montcalm Liquors
Ticonderoga Inn & Depot Theatre Sunshine Dry Cleaning &
Suites Eddie’s Restaurant Laundry

Bronze Sponsors:

A Wireless Solution Dr. Harold Sammis and Caves
Adam’s Rib Restaurant E. F. Nolan Building Norm’s Bait & Tackle
Adirondack Hair Elizabeth Slattery Northwoods Wellness
Creations Fashion Corner Center
Adirondack History Fort Ticonderoga Olde Mill Café
Center Museum Frenchman’s Restaurant Pro-Build
Adirondack Lanes Gino’s Ti Pi Pizzeria & Riteaid
Advance Auto Parts Restaurant Shoreline Cruises
Andrea McDonald Global Gas Snug Harbor
Art Secor Gunnison’s Lakeshore Stewart’s
ATET Orchard Stoney Lonesome Bed &
Aubuchon Hardware Hague Market Breakfast
Ausable Equine Center Happy Star Restaurant Subway
Brannock Properties Indulge at Roxie’s Sugar & Spice Country
Carney & Breitenbach, Inter-Lakes Health Shoppe
Atty’s Jay’s Sunoco SW&B
Century 21 of the JP Sports The Corner Market
Adirondacks Kevin & Vicki Mero The Wind-Chill Factory
Chris & Janet Mallon Lakeside Massage Ti Paint & Decorating
Christopher Chevrolet Therapy Center
Community Bank Lowe’s Ticonderoga Animal
Corner Café Mark Wood, Chef/Owner Hospital
Country Florist & Gifts of Emerald’s Ticonderoga Federal
Country Rhoades Kennel Merfeld Electric Credit Union
Crown Point Telephone Napa Auto Parts Ticonderoga Festival
Curves Natural Stone Bridge Guild
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Welcome New Members'

A Wireless Solution, LLC. veri ONwircless

Telephone:518-585-7600
Email:tiwireless@nycap.rr.com

We are a Verizon Wireless authorized retailer providing wireless phone sales and service as well as
Broadband Internet Service. In store we also carry a full line of accessories.

The Crafty Ewe

Address: 174 Lake George Ave., Ticonderoga, NY 12883
Telephone: 518- 586 6325
Email: info@thecraftyewe.com / Website: www.thecraftyewe.com

The Crafty Ewe will be a seasonal yarn and fabric shop that offers fine yarns, fabrics, fiber, wheels,
needles, hooks and other notions as well as conduct workshops and classes.

Fort Ti Ferry...

Has new owners!

Michael and Alison Matot

The ferry is running. For rates and
hours, visit them online at
http://www.middlebury.net/tiferry

Looking for a new way to promote your business?

The Chamber has a suggestions...

Let us help promote your business at our 17th Annual Antique & Classic Car Show.

Want to attract hundreds of guests? We would be glad to put your brochure in the “goody bags” that
are distributed at the show.
Another suggestion... Run a special to really entice folks to come back.

Deadline to enter promotional material is Friday, June 12th.

Please note:
All materials to be distributed at the car show must be distributed in the promotional bags.




| Board Member of the Month |

el

Director

Scarlette Merteld

General Manager
Denton Publications
Southern Branch

Scarlette Merfeld has been with Denton Publications since 1984. She
held the sales position for the Times of Ti, one of nine weekly commu-
nity newspapers published by Denton Publications for many years. In
2006, Merfeld took over the southern branch as the general manager
and handles the day-to-day operations of the three southern
newspapers: Adirondack Journal, News Enterprise, and Times of Ti.

Denton Publications has been a chamber member for many years and, in 2006, Merfeld joined The
Ticonderoga Area Chamber of Commerce board of directors. Merfeld says that she has worked so
closely with the business community in Ticonderoga and surrounding areas and it is a pleasure to give
back to the local businesses of her time and talents.

Merfeld lives in Putnam Station with her husband, Bryan, and youngest daughter Courtney.

CALLING ALL FARMERS AND CRAFTS FOLK ALIKE!!!

THE TICONDEROGA FARMERS MARKET
SPONSORED BY:
THE TICONDOROGA AREA CHAMBER OF COMMERCE

ALES N RN B

Anyone one who is interested, please contact the Chamber office to register for the market. Registration

is free. Market will be located in the parking lot at the corner of Champlain Avenue and Montcalm Street.

The Farmers Market will run from mid-July through September.

If you grow wonderful crops or create beautiful crafts, please
participate. Contact the Chamber office to sign-up! 585-6619.
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COBRA Health Insurance Premium Subsidy Overview

On February 17, 20089, President Obama signed into law The American Recovery and Reinvest-
ment Act, commonly known as the “stimulus package”. The Act includes the most significant
changes to group health plan continuation rules since the Consolidated Omnibus Budget Recon-
ciliation Act of 1985 (COBRA). The Act provides a temporary subsidy for individuals who
have health coverage through COBRA. Effective March 1, 2009, the federal government is pay-
ing 65%o0f the COBRA health insurance premium for up to nine months.

1. What should employers do to prepare for the new COBRA subsidy?
. Identify former employees, spouses and dependents eligible for subsidized COBRA pre-
miums and determine which of them are entitled to the special election period
o Supplement your COBRA notices with the subsidy information. Model notices are
available on the U.S. Department of Labor Web site (www.dol.gov/ebsa/cobra.html), (for
employers with 20 or more employees).
Human Resource and payroll departments should talk about ways to recoup the subsidy payment
through payroll taxes and ways to track the required information (for employers of 20 or more).
2. Who pays for the 65% premium?

e Large employers: Employers that are subject to federal COBRA (companies
with 20 or more employees) must “front” the subsidy. But employers can claim
the subsidized amount as a credit against payroll taxes for the period during which
the subsidized premium is paid. If subsidy payments exceed the payroll tax liabil-
ity, the excess will be treated as an overpayment or tax and be credited or re-
funded.

e  Multi- employer plans (i.e. trade groups that offer health insurance to sole pro-
prietors) are also responsible for seeking reimbursement for the subsidy.

e Small employers: For employers that are not covered by federal COBRA, but by
the state’s continuation of coverage law (companies with fewer than 20 employ-
ees), the health insurer is responsible for paying the subsidy. In these cases, the
health insurer is already administering the continuation of coverage for former
employees of the company. The employer will not be involved in paying for or
administering the subsidy.

3. Who is eligible for the COBRA subsidy?

e  Employees who voluntarily lose their jobs for reasons other than gross misconduct

between Sept. 1, 2008, and Dec. 31, 2009. They must meet income requirements.
4. Are family members eligible?

. Family members are eligible for the subsidy if they otherwise qualify for COBRA
coverage.

5. What are the income limits to be eligible for the subsidy?

. Individuals do not have to repay the COBRA subsidy if their adjusted gross income
for the a year is below $125,000, (or $250,00 for joint filers).

° For individuals with incomes between $125,000 and $145,000 (or $250.000 and
$290,000 for joint filers), a portion of the subsidy must be repaid.

° For individuals whose income is $145,000 (or $2990,000 for joint filers), the entire
subsidy must be repaid. The repayment will be accomplished by increasing the indi-
vidual’s (or joint filer’s) income tax liability in an amount equal to the subsidy that
was received. Individuals who believe their income will exceed the threshold
amounts may notify the employer or insurer that they will not be eligible for the sub-
sidy and the full premium will be billed to the individual.




s, 10 Critical Cash Flow Tips ’$.

Even in most predictable situations most business managers have seen, its harder than ever to
plan 3 months ahead of time-never mind a year! However, despite the chaos, there are well es-
tablished tools that can be used to navigate a murky business environment, Even in the most
uncertain times, you don't have to wing it. There are systematic ways to deal with even the most

uncertain environment.

)]

2)

3)

4)

5)

6)

7)

8)

9)

Track data in real time. You need to track your key variables such as cash flow daily, track inven-
tory, receivables and margins weekly. Don’t use annual budgets instead use quarterly or even bet-
ter, monthly targets. To stay on top, managers need to meet daily to keep a pulse on the business.
Identify trends. Market data can help you tract a picture of where a market is moving and how
your competitors are responding. Whose sales are up? Whose sales are down. What is selling at
your business and what isn’t? Look at several key predictors which can give you an indication as
to what is happening in the marketplace.

Explore the what-ifs. It is human nature to concentrate on things we already know and time and
time again fail to take into consideration what we don’t know. As a result, people often overlook
opportunities or oversimplify complex problems. In uncertain times, the advantage goes to those
who can imagine the “impossible”.

Know what you don’t know. All bets are off in an uncertain business environment, so it’s essen-
tial to understand all the variables that could affect your management strategy. Potential wrenches
in the works, like new regulations that could cripple a division’s business or a new software pack-
age that might under perform when installed, are the kinds of surprises you want to know about in
advance.

Inventory sucks up cash. You have to buy your product or build it before you can sell it. Even if
you put the product on your shelved and wait to sell it, your suppliers expect to get paid. Here’s a
simple rule of thumb: Every dollar you have in inventory is a dollar you don't have in cash.
Working capital is your best survival skill. Technically, working capital is an accounting term for
what’s leftover when you subtract current liabilities from current assets. Practically, its money in
the bank that you use to pay your running costs and expenses and buy inventory while waiting to
get paid by your business customers.

“Receivables” is a four-letter word. The money your customers owe you is called “accounts re-
ceivable”. Here’s a shortcut to cash planning: Every dollar in accounts receivable is a dollar less
cash.

Banker’s hate surprises. Plan ahead. You get no extra points for spontaneity when dealing with
banks. If you see a growth spurt coming, a new product opportunity or a problem with customers
paying, the sooner you get to the bank armed with charts and a realistic plan, the better off you’ll
be.

Watch these three vital metrics: “Collection days” is a measure of how long you wait to get paid.
“inventory turnover” is a measure of how long your inventory sits on your working capital and
clogs your cash flow. “Payment days” is how long you wait to pay your vendors. Always monitor
these three vital signs of cash flow. Project them 12 months ahead and compare your plan to what
actually happens.

10) If you’re the exception rather than the rule, hooray for you. If all your customers pay you imme-

diately when they buy from you, and you don't buy things before you sell
them, then relax. But, if you sell to businesses, keep in mind they usually
don't pay immediately.

11
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News Release

U.S. Small Business Administration

PRESS OFFICE

Release Date: May, 28, 2009 Contact: Haley Matz (202) 205-6948
Release Number: 09-37 Internet Address: http://www.sba.govnewsnews

SBA Will Offer Floor Plan Financing to
Auto, RV, Other Dealerships Beginning July 1

KOKOMO, IND. — The U.S. Small Business Administration will offer government guaranteed
loans to finance inventory for eligible auto, recreational vehicle, boat and other dealerships under a
new pilot program announced today by SBA Administrator Karen Mills.

Dealer Floor Plan (DFP) financing will be available beginning July 1, according to Mills. She an-
nounced the new program during a visit to Kokomo, Ind., with Dr. Ed Montgomery, President
Barack Obama’s Director of Recovery for Auto Communities and Workers.

“Countless small businesses, including dealerships, across the country are facing significant chal-
lenges as a result of the uncertainty in the auto industry,” Mills said. “Floor plan financing can offer
some dealerships the opportunity to get through these tough economic times by allowing them to
keep their inventory and cash flow intact, as well as save the jobs these small businesses provide.”

Mills and Montgomery discussed the new DFP pilot program, as well as other resources offered by
SBA and the federal government to help small businesses in communities impacted by the troubles
facing the auto industry.

“Small businesses are the engine of our economic growth,” Dr. Montgomery said. “We are commit-
ted to finding ways the federal government can cut through red tape and get resources to these com-
panies quickly during these tough economic times. From supporting nearly $4 billion in lending

to small businesses across the country since February to the Dealer Floor Plan financing announced
today, the SBA is making the resources provided in the Recovery Act accessible and working to
provided needed credit. The President is committed to continuing to work with federal officials to
identify resources like these that make a real difference in the lives of our auto communities and
workers.”

Floor plan financing is a line of credit that allows dealers to borrow against their inventory, and then
repay that debt as they sell their inventory or borrow against the line of credit again to add new in-
ventory.

Under the DFP pilot program, the SBA will provide loan guarantees for lines of credit through its 7
(a) program. DFP loans will be made through SBA lenders only for titled inventory, including autos,

RVs, manufactured homes, boats and motorcycles. )
(Continued on Page 14)

13
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The pilot program will begin July 1 and will be available through Sept. 30, 2010, at which time the SBA
will make the determination of whether or not to extend the program.

DFP loans will be available for a minimum of $500,000 up to the $2 million allowable under the 7(a)
program. With a maximum repayment term of five years, the loans will come with a 75 percent govern-
ment guarantee. Borrowers will also benefit from the temporary elimination of fees on 7(a) loans made
possible by the America’s Recovery and Reinvestment Act of 2009.

During a roundtable discussion later in the afternoon with local small business owners Mills provided
information on other SBA loan programs and benefits provided by the Recovery Act. Specifically,
small business owners can take advantage of higher government guarantees on some 7(a) loans, as well
as reduced fees on both 7(a) and 504 loans. The agency is also providing more tools to help small busi-
nesses compete for federal government contracts, along with technical assistance and counseling for
business owners and entrepreneurs to help them deal with the economic challenges they face.

“We are committed to being the real partner small businesses need at this critical time,” Mills said.
“Floor plan financing is just the latest tool in our toolbox to help small businesses in communities like
Kokomo weather this recession and drive our nation’s economic recovery.”

B STUDENTS
LOOKING FOR
U WORK IN THE
S AREAS OF:
I CLERICAL
N RECEPTIONIST
E OFFICE WORK
Hardworking business students
S looking for full time or part time DATA ENTRY
S work.
SALES
Please contact Mr. Morse at the
Ticonderoga High School:
505-6661 ext, 154 CASHIERS
2 009 wmorse@ticonderogak12.org
FULL OR
PART TIME!
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a% father’s Day

Father's Day is a celebration inaugurated in the early twentieth century to complement Mother’s Day
in celebrating fatherhood and male parenting, and to honor and commemorate fathers and forefathers.
Father's Day is celebrated on a variety of dates worldwide and typically involves gift-giving, and spe-
cial dinners to fathers and family-oriented activities. In 2008, it was celebrated on June 15 in many
countries. In 2009, it will be celebrated on June 21 in many countries.

The first observance of Father's Day is believed to have been held on July 5 1908 in a church located
in Fairmont, West Virginia by Dr. Robert Webb of West Virginia at the Central United Methodist
Church of Fairmont.

Mrs. Sonora Smart Dodd of Washington thought independently of the holiday one Sunday in 1909
while listening to a Mother's Day sermon at the Central Methodist Episcopal Church at Spokane, and
she arranged a tribute for her father in June 19, 1910. She was the first to solicit the idea of having an
official Father's Day observance.

It took many years to make the holiday official. In spite of support from the YWCA, the YMCA, and
churches, it ran the risk of disappearing from the calendar. Where Mother's Day was met with enthu-
siasm, Father's Day was met with laughter. The holiday was gathering attention slowly, but the
wrong reasons: it was the target of much satire, parody and derision, including jokes from the local
newspaper Spokesman-Review. Many people saw it as just the first step in filling the calendar with
mindless promotions like “Grandparents Day", "Professional Secretaries Day", etc. all the way down
to "National Clean Your Desk Day".

A bill was introduced on 1913, US President Calvin Coolidge supported the idea in 1924, a national
committee was formed in the 1930s by trade groups in order to legitimize the holiday,

In addition to Father's Day, International Men’s Day is celebrated in many countries, most often on
November 19.

Great Father’s Day Ideas:

End of the day cocktail!
Go Fishing \
& ’ Ingredients: Directions:
Go For A Hike

1 1/2 oz. Scotch Pour the contents into an
Camping 3/4 oz. Drambuie old-fashioned glass with ice.
Lemon Twist Stir well and garnish with lemon.

Make A Homemade Card
So simple and smooth you wouldn’t know it was called
Make His Favorite Thing To Eat The Rusty Nail!

"Father's Day." Wikipedia, The Free Encyclopedia. 1 Jun 2009, 16:00 UTC. 1 Jun 2009 <http://en.wikipedia.org/w/
index.php?title=Father%27s_Day&oldid=293739890>.
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Susan Rathbun
Ted Stanfield
Karen Hennessy
Matthew Courtright

Treasurer
Starr Pelerin

Directors
Theresa Abare
Jane Borho
Darren Geiser
Scott Hearburg
Bryan LaLone
Scarlette Merfeld
Marie Moore
Jorja Sanders

Past President
Joan Miller

Honorary Director
Kelly O’Neil-Teer

STAFF

Executive Director
Joseph Conway

Administrative Assistant
Staci L. Slattery

Is a 501(c)(6) not-for-profit organization.

The Ticonderoga Area Chamber of Commerce, Inc.

The Ticonderoga Area Chamber of Commerce
94 Montcalm Street, Suite 1
Ticonderoga, NY 12883
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